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1 Introduction 

The overall objective of the COLA project was to develop a generic and pluggable framework 
for the optimized and automated deployment and run-time orchestration of cloud applications. 
During the lifetime of the project, the targeted outcome (MiCADO framework) was modified 
and adjusted based on the evolutions of the market and available technologies. However, the 
common goal to develop a modular multi-cloud framework to automate application deployment 
and optimise and auto-scale application clusters at run-time, both at virtual machine and 
container levels, did not change. The main change during the project happened at technical 
level by the substitution of Docker Swarm, part of the original proposed framework, by 
Kubernetes. This change had a big influence on the dissemination and communication 
activities. Parallel to the project, the number and quality of competitive solutions, available on 
the market, grew significantly. This worldwide strong competition forced the project team to 
focus on the competitive advantages (USPs) against others. 
 
The main USPs are current: 

¶ European Open Source solution 

¶ Automation of deployment and orchestration 

¶ Scaling on container and VM level 

¶ Great variety of scaling parameters 

¶ Enhanced and tested security 

¶ Commercial support by cloudSME beyond the project 
 
The target groups also evolved during the lifetime of the project. At the beginning of the project 
DevOps have been seen as the main target group. Based on several presentations and 
individual talks with professionals during the project, it turned out, that European Datacenters 
and their solution architects are interested in MiCADO. The usage of MiCADO helps them to 
automate and provide standardized customer application clusters. 
 
In consequence of all this dynamic evolution it was difficult to reach significant tractions on the 
market, especially with a complex product which was still immature and in development. 
Additionally, some external use cases (e.g. Clouddeployer) provided by the ecosystem of 
cloudSME, could not be served at an early stage of the development. The expectations of 
commercial companies are typically to get a solution in a short timeframe, and they are not 
interested in the usage of early versions with related risks. Therefore, dissemination activities 
needed to be tailored to these dynamic and changing market and customer requirements in 
order to provide the necessary basis for the commercial exploitation of MiCADO beyond the 
lifetime of the COLA project. 
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2 Overview 

This deliverable reports on the dissemination activities and training courses during the second 
part of the project (M13-M33). Additionally, it also reports on the two main dissemination events 
for industry that were organized to disseminate the project to the general audience, industrial 
forums, stakeholders and SMEs. The deliverable contributes to the dissemination plan section 
of the plan to disseminate and exploit foreground knowledge. The first part of Project COLAôs 
dissemination report, M0-M12, was reported in Deliverable ñD2.2 First periodic dissemination 
reportò. 

2.1 Objectives of the Work Package 2 

The main objectives of the work package 2 (WP2) including this deliverable are: 

 

¶ To create a business-oriented image of the project and raise awareness of the 
projectôs achievements within business, industry and academia, especially within 
SMEs and public sector organisations. 

 

¶ To disseminate and promote the projectôs achievements among SMEs and public 
sector organisations, and the general public. 

 

¶ To organise training events for application developers to get them familiar with the 
MiCADO framework to develop cloud-aware applications. 

 

¶ To collect community feedback from SMEs and public sector organisations about the 
quality and applicability of the MiCADO framework and the COLA project results. 

 

¶ To contribute to the standardisation of cloud orchestration at application level. 
 

Tasks related to this deliverable 
Tasks T2.2 General dissemination activities (M01-M33), T2.3 Organising training events 
(M04-M33) and T2.4 Collecting user community feedback (M13-M33) are directly related to 
this current deliverable.  

 

2.2 Task General dissemination activities  

Task Leader: cloudSME Participants: All partners - Duration: M01-M33. 
This task is implementing objective 2.2. Press releases have been issued at the beginning and 
will continue to the end of the project to inform the public about the project and the results 
obtained. Collaboration with magazines and multipliers is pushed to achieve high-quality 
publications in print and online magazines. During the project, major dissemination events will 
take place to showcase the results of the project and demonstrate how SMEs and public sector 
organisations can significantly improve the efficiency of their cloud applications using the 

projectôs results. 

 

2.3 Task Organising training events  

Task Leader: SZTAKI Participants: cloudSME, UoW, SICS, CB, ST, CS Duration: M04-M33. 
This task is implementing objective 2.3 organising training events targeting cloud application 
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developers both inside and outside the project. User guides and manuals have been 
developed and will be customized for targeted users considering their specific requirements. 
The task is led by SZTAKI with long term expertise in organising and facilitating training 
courses, with other academic and platform provider partners also contributing. CloudSME is 
responsible for the dissemination activities and logistics of the events. 

 

2.4 Task Collecting community feedback  

Task Leader: cloudSME Participants: All other partners Duration: M04-M33. 
This task is implementing objective 2.4 Feedback from SMEs and public sector organisations 
will be collected on how they use the Cloud and particularly how they can and/or would use 
MiCADO framework. The task will provide input for the technical work packages (WP 5-6-7) 
regarding how to improve and/or further develop the framework, and also for WP3 regarding 
potential commercial exploitation and sustainability. All partners will contribute to this adding 
their local and domain specific dissemination expertise.  
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3 Dissemination strategy 

The dissemination strategy was reported in D2.2 and the new brand ñMiCADOò was elaborated 
and introduced in D2.3. All related communication channels have been set up and used. 
MiCADOôs new versions, new capabilities, presentations and webinars built the content basis 
for the communication to the target groups as well as to the general public. 
 
The more MiCADO increased its level of maturity, the more interest it received from the market. 
This is mainly shown in the increasing numbers in the analytics of the media channel.  
 
During the project lifetime, two stages significantly characterised the dissemination activities 
of MiCADO, the component change of Docker Swarm and K8s within the modular framework 
MiCADO. K8s is utilised in production environments and affected MiCADOôs economic 
considerations and target audiences, the change in communication is described in D3.2 
Marketing Campaign. 
 

3.1 Dissemination timeline  

At the beginning of the project, the general dissemination timeline for dissemination and 
communication was divided into three segments: 

 

¶ M01-M03: Setup of brand management and dissemination plan  
 

¶ M04-M15: Communication activities and PR work towards multipliers, target groups 
and magazines to raise first awareness 
 

¶ M15-M33: Communication activities and PR work towards multipliers, target groups 
and magazines with success stories and best practice examples 

 

3.2 Dissemination channels  

The following section provides a comprehensive overview of the channels utilised, in order to 
reach the targeted audience and mentioned dissemination goals, COLA is utilising following 
distribution channels. 
 
Websites. The primary tool for presenting information about the project, like project results, 
use-cases, and events, is the project website (https://project-cola.eu) and the product micro 
site (https://micado-scale.eu). 
 
Social Media. Social Media networks are important means for reaching the different audiences 
of the project and a sustainable way to stay in touch with people and projects interested in our 
work and results. 
 
Press Releases. Several press releases will be launched to disseminate the project results 
and find new collaborations with SMEs and other related projects 
 
Journal Articles. Popular journals and magazines especially in the domain of the use case 
demonstrators will be targeted. 
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Internal communication channels. COLA has set up internal and external communication 
channels, including internal mailing lists and repositories. 
 
Newsletter and contribution to multiplier channels. COLA has set up a joint-newsletter and 
is also contributing to newsletters of umbrella organizations and business associations in order 
to inform its target groups about the progress of the project. 
 
Public Dissemination Materials. Brochures, leaflets, posters, white papers, etc. 
 
Demos and visual media. Live and/or pre-recorded demonstrations will be created 
to show the use and applicability of COLA outcomes, especially to showcase the COLA trials 
and demonstrators. 
 
Conference presentations. Presentations in specific conferences targeting end users of the 
MiCADO toolkit and the use case scenarios. 
 
Scientific publications. Scientific publications in high profile journals and conferences to 
disseminate the results of the project towards the scientific community, especially towards 
cloud researchers and developers. 

3.3 Dissemination Events  

The dissemination events target to inform companies, developers and public sector 
organisations about the progress of Project COLA. The dissemination events are structured in 
the following categories: 
 

¶ Targeted dissemination events. This included the organisation of the kick-off event 
as well as the organisation of two major dissemination events. 

¶ Webinar/Training events. The first major training evet targeted internal project 
members and the second webinar primarily targeted external companies. 

¶ Public Events. The project was constantly attending public events to promote the 
project and its outcome. 
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3.4 Dissemination KPIs  

The following table states the dissemination activity key performance indicator from 2017. They 
were used to plan, implement, monitor and validate its dissemination activities during the 
project lifetime.  
 

Metrics 

Objective 
Communication 

channels 
Actions & Milestones 

Key Performance 
Indicators 

Create a 
business-

oriented image 
of the project 

and raise 
awareness of 
the benefits of 

the COLA 
project within 
the targeted 
communities 

and the general 
public 

 

Corporate Identity 
Logo design with templates and usage 
instructions Logo, website and social 

media profiles created  Web page Purchase of domains and web design 

Social media LinkedIn and Twitter presence  

Public     dissemination  
materials 

To create 

¶ brochures 

¶ posters 

¶ white papers 

¶ footage /videos, etc.  

¶ Scientific publications 

At least 

¶ 2 Brochures 

¶ 4 posters or roll-
ups 

¶ 1white paper 

¶ 2 project videos  

¶ 11 scientific 
publications 

Press material 
Creation of first templates for press releases, 
writing press releases & articles 

Press releases: 10 
Articles in magazines: up to 
5 

Events 

Dissemination events 
Institutional (EU headquarters...) 
Society in general (local political institutions, 
entrepreneurs...) 
Technical (ICT) 

Self-organised: at least 2 
large dissemination events, 
launch event 
Attended: up to 12 relevant 
events (conferences / 
workshops) 

To disseminate 
and promote the 
project's 
activities among 
SME's and the 
general public 

Online Marketing  

Search engine optimization of the website, 
continuously displaying the success of the 
project and community building, use of web 
analytics 

Continuous work, at least 1 
social media posts a week 

Newsletter(s) 
Regular publishing of an own newsletter and 
contributions to external newsletters  

Newsletters: once a month 

Press campaigns PR with media (print, radio, press, TV)  At least 10 press releases.  

Presentations Specific conferences to be attended At least twice a year 

Train potential 
end-users 

Training events and 
training material 

User guides and manuals  
To be published on the 
website, continuously 
updated 

Demos / Tutorials: live and/or pre-recorded 
demonstrations 

Frequently: whenever 
possible / necessary to 
have them 

Organisation of webinars to provide a flexible 
and quick information tool and increasing 
attention by having a freemium offer 

Up to 6 webinars  

Measure the use of the platform with web 
analytics tools 

At least once a week 

Collecting user 
feedback for 
knowledge 
exploitation 

Use digital tools 

Measure the reputation of the project using 
relevant tools, such as Klout. 

At least once a quarter 

Carrying out dedicated surveys with an online 
survey tool 

Run two surveys during the 
project 

 
During the project lifetime, the project faced different challenges, like the different velocities of 
science, development and business. Due to this, I was needed to change the dissemination 
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strategy adapting it to the speed of the MiCADO framework development. The results of the 
dissemination activities and comparison to its KPIs can be found in the Appendix 7.1.  
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4 Dissemination Activities and Results 

The section reports on the dissemination activities and results. The dissemination results show 
that Kubernetes enjoys a lot more interest of users and its community is a lot stronger and 
bigger than the Docker Swarm community. In business, Kubernetes is more likely to be 
implemented by companies in order to solve more complex project requirements. In order to 
reach MiCADOôs users, companies were actively informed about the development process of 
MiCADO since the beginning of 2018. The target groups were addressed in personal meetings 
on several exhibitions and initiative meetings, e.g. Hannover Messe International or the 
specialized B2B matches by EEN (Enterprise Europe Network). The personal and online 
meetings focused to build up trustable business relations, to align MiCADOôs development with 
realistic economic needs and to outline potential commercial use cases supporting the 
sustainability and applicability of MiCADO. 
 

4.1 Project Website  

The strategy stated COLAôs project website as the primary tool for presenting actual 
information and to reach the targeted audience. On a regular basis, the website was fed with 
information, like new MiCADO releases, events, the Open Beta and similar news. The website 
design, content, strategy as well as the monitoring tools are described in D2.1, the Open Beta 
was reported in D2.3 User community feedback. 
 

Project Website Analytics 
The mentioned data refers to the timeframe from the 5th November 2018 until the 30th 
September 2019. 
 
In total, 3198 users were generated and generated a total of 4767 sessions. These sessions 
were caused by 89% new users and 11% recurring users (Fig. 1). Most sessions were started 
from the United States (709 sessions) followed by the United Kingdom (664 sessions) & France 
(352 sessions) (Fig.2). 
 

 

 

Figure 1: Generated Users from 01/18 to 09/19  
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Figure 2: Origin of Traffic  

 

4.2 Product Micro Website  

In November 2018, MiCADOôs product micro page was originally launched as a one-pager 
landing page for the open beta. Afterwards, the one-pager was updated and extended on a 
regular basis. The main objective of the page is to directly address MiCADOôs targeted 
audiences, open-source community and potential commercial partners, and provide them with 
all relevant information and links of external sources, like GitHub, Read the Docs or the right 
contact partners. The separation of sub-brands according to the targeted audiences is 
highlighted. The One-pager is documented in D2.3 User community feedback. 

 

 

 

Figure 3: Product Micro Website  

With the prospect of placing MiCADO in the free market economy, the One-page was extended 
to a micro product page, the most important changes are the creation of an open-source 
community area and the MiCADOscale page (business area). To support the community, the 
community area wraps up all relevant information, for example mandatory links, trainings and 
tutorials, are provided as well as the binary market approach of MiCADO is clearly divided and 
explained to the users. The MiCADOscale page provides information on MiCADOscale 
services by cloudSME as well as a contact form. The MiCADOcommunity- and the 
MiCADOscale website are attached in the Appendices 1 and 2. 
 

Product Micro Website analytics  
The mentioned data refers to the timeframe from the 5th November 2018 until the 30th 
September 2019. 
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In total, 799 users were counted and generated a total of 1313 sessions. These sessions were 
caused by 88,5% new users and 11.5% recurring users (Fig.4). Most of the sessions were 
stated from Germany (382 sessions), followed by the US (296) sessions and the United 
Kingdom (193 sessions) (Fig.5).  
 

 

 

Figure 4: Generated Users from 11/18 to 09/19  

 

 

Figure 5: Origin of traffic on micad o-scale.eu  

 

 

4.3 Twitter  

Two Twitter accounts are running with the objective to disseminate project information and 
promote MiCADO, on the one hand @ProjectCOLA and on the other hand @MiCADO_EU. 
The two project related accounts were additionally supported by cloudSME Twitter ôs account 
and other project partners. Users can follow hashtags to get the latest news and thoughts of 
other users (tweets) that they are interested in. By using the right hashtag, it is possible to 
disseminate information better to a bigger audience.  

 

Twitterôs key performance indicators are: 
 

Indicator Measured Performance 

Impressions times people saw this Tweet on Twitter 

Total Engagements times people interacted with this Tweet 

Detail expands  times people viewed the details about this tweet 

Retweets times people retweeted this tweet 

Likes times people liked this Tweet 

Table 4: Twitter KPI's  
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Twitter Account Project COLA  
In the period of M13-M33 @Project COLA (Fig. 6) published in total 68 tweets incl. retweets, 
earned 62003 impressions and 1015 total engagements, e.g. likes or retweets. Project COLAós 
Tweet performances 2018 and 2019 are attached in the Appendices 3 and 4, example tweets 
are provided in the Appendices 5 and 6. 

 
 

 

 

Figure 6: Twitter Account Project COLA  

 

 

 

 

Twitter Account MiCADO 
MiCADOôs twitter account (Fig.7) was established in September 2018 and activated in January 
2019. In the period M25-M33 @MiCADO_EU published in total 25 tweets incl. retweets, 
earned 11318 impressions and 99 total engagements, e.g. likes or retweets. MiCADOós Tweet 
performances 2019 are attached in the Appendix 7, example tweets are provided in 
Appendices 8 and 9. 
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Figure 7: Twitter Account MiCADO  

 

 

4.4 Facebook  

 

Figure 8: Project COLA Facebook Page  

 



D2.4  Final Dissemination Report M13-M33 

 

Project COLA  Page 18 of 75 

The Project COLA Facebook page (Fig.8) scored a total of 27 total page likes and the posts 
have similar low engagement rates (Tbl.5). The best performing post was the announcement 
of the MiCADO v0.7.2 introducing K8s (Fig. 9). 

 
No. DATE Reach Post Click Reactions 

1 30.07.18 0 8 0 

2 22.08.18 15 1 0 

3 17.10.18 14 0 0 

4 18.10.18 123 3 9 

5 06.11.18 87 3 11 

6 11.12.18 119 15 18 

7 13.12.18 19 0 0 

8 14.01.18 317 14 13 

9 22.01.19 42 2 2 

10 04.01.19 0 1 0 

11 05.02.19 19 0 0 

12 06.02.19 24 3 3 

13 26.02.19 21 1 0 

14 06.03.19 336 9 6 

15 18.06.19 84 7 10 

16 05.07.19 95 10 5 

17 08.07.19 55 9 14 

Table 5: Post Engagement on Facebook  

 

 

Figure 9: Exemplary Facebook Post by COLA  
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4.5 LinkedIn/Slideshare  

The established group ñProject COLAò on LinkedIn and includes 14 members, mainly project 
partners (Fig.10).   
 

 

Figure 10: Screenshot Project COLA group on LinkedIn  

Information, for example the Open Beta Test and new releases were communicated trough 
personal profiles and were shared to the below-mentioned groups. The highest engagement 
rates scored the v0.7.3 article (Fig. 11), example posts are attached in Appendices 10 and 11. 
 

 

Figure 11: Statistics of MiCADO v0.7.3 post  

LinkedIn Groups: 
¶ Data Center Professionals  

¶ Cloud & SaaS Startups 

¶ Cloud Hosting & Service Providers Forum  

¶ AWS Cloud Computing (For Interested Parties & Users) 

¶ Cloud Architect 

¶ Amazon AWS Architects Engineers Developers Consultants Entrepreneurs Experts 
Web Services Cloud 

¶ Virtualization & Cloud Computing Solutions 

¶ Cloud Technology Professionals 

¶ Cloud Computing, Big Data, Databases and Analytics (Azure | AWS | Hadoop | 
SPARK) 

¶ Docker/Kubernetes/Mesos/ECS Enthusiasts 
 

  

https://www.linkedin.com/groups/1346907/
https://www.linkedin.com/groups/13545176/
https://www.linkedin.com/groups/13545176/
https://www.linkedin.com/groups/8611922/
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Slideshare 
12 documents are uploaded on Slideshare, 9 presentations and 3 leaflets are provided to the 
users. The presentation ĂAuto-scaling deadline constrained workloads in containers in the 
cloudñ (Fig. 12) was downloaded one time, accumulated the presentations generated 340 
views (Tbl. 6). 

 
Date Title Views Link 

12.06.2019 MiCADOscale presented at EGI 
conference 2019 

40 https://www.slideshare.net/projectCOLA/micadoscal
e-presented-at-egi-conference-2019 
 

21.08.2019 Auto-scaling deadline constrained 
workloads in containers in the cloud 

18 https://www.slideshare.net/projectCOLA/autoscaling
-deadline-constrained-workloads-in-containers-in-
the-cloud 

29.09.2019 
 

What is it (good for)? - MiCADO 
webinar No.1/4 - 09/2019 

64 https://www.slideshare.net/projectCOLA/what-is-it-
good-for-micado-webinar-no14-092019 
 

29.09.2019 
 

Building Cloud-Native Applications 
in MiCADO - MiCADO webinar 
No.2/4 - 09/2019 

68 https://www.slideshare.net/projectCOLA/building-
cloudnative-applications-in-micado-micado-webinar-
no24-092019 
 

29.09.2019 
 

Scalable WordPress use case - 
MiCADO webinar No.3/4 - 09/2019 

76 https://www.slideshare.net/projectCOLA/scalable-
wordpress-use-case-micado-webinar-no34-092019 
 

29.09.2019 
 

Deadline-based scaling - JQueuer 
Demo - MiCADO webinar No.4/4 - 
09/2019 

74 https://www.slideshare.net/projectCOLA/deadlineba
sed-scaling-jqueuer-demo-micado-webinar-no44-
092019 

Table 6: Presentations on Slideshare  

 

 

Figure 12: Exemplary p resentation on slideshare  

 

4.6 YouTube  

The YouTube channel of ĂMiCADO by Project COLAñ (Fig.13) includes 3 subscribers, eight 
self-hosted videos (Tbl.6), more content is contributed by partner channels and provided in 
playlists.  
 

https://www.slideshare.net/projectCOLA/micadoscale-presented-at-egi-conference-2019
https://www.slideshare.net/projectCOLA/micadoscale-presented-at-egi-conference-2019
https://www.slideshare.net/projectCOLA/autoscaling-deadline-constrained-workloads-in-containers-in-the-cloud
https://www.slideshare.net/projectCOLA/autoscaling-deadline-constrained-workloads-in-containers-in-the-cloud
https://www.slideshare.net/projectCOLA/autoscaling-deadline-constrained-workloads-in-containers-in-the-cloud
https://www.slideshare.net/projectCOLA/what-is-it-good-for-micado-webinar-no14-092019
https://www.slideshare.net/projectCOLA/what-is-it-good-for-micado-webinar-no14-092019
https://www.slideshare.net/projectCOLA/building-cloudnative-applications-in-micado-micado-webinar-no24-092019
https://www.slideshare.net/projectCOLA/building-cloudnative-applications-in-micado-micado-webinar-no24-092019
https://www.slideshare.net/projectCOLA/building-cloudnative-applications-in-micado-micado-webinar-no24-092019
https://www.slideshare.net/projectCOLA/scalable-wordpress-use-case-micado-webinar-no34-092019
https://www.slideshare.net/projectCOLA/scalable-wordpress-use-case-micado-webinar-no34-092019
https://www.slideshare.net/projectCOLA/deadlinebased-scaling-jqueuer-demo-micado-webinar-no44-092019
https://www.slideshare.net/projectCOLA/deadlinebased-scaling-jqueuer-demo-micado-webinar-no44-092019
https://www.slideshare.net/projectCOLA/deadlinebased-scaling-jqueuer-demo-micado-webinar-no44-092019
https://www.youtube.com/channel/UC1B8S0_IyIsDarPIKn9mLxg
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Figure 13: YouTube Channel  

Playlists provided: 
¶ Project COLA Partners 

¶ MiCADO by Project COLA 

¶ MiCADO Demos 

¶ MiCADO webinar 26/09/19 
 
The following table 6 shows the uploaded videos on the YouTube channel and their 
performance, until the 30 of September. 

 
Published on Title Views Link 

09.01.2019 MiCADO Tutorial: 
How to create ADTs 
in TOSCA 

109 https://www.youtube.com/watch?v=Js9vhi_bimY 
 

08.05.19 MiCADO Demo: Easy 
Social Media Data 
Analytics with 
"Magician" 

23 https://www.youtube.com/watch?v=mku8iWsi1cs 
 

09.07.19 MiCADO Demo: 
Simulation of 
Evacuation Model 

15 https://www.youtube.com/watch?v=i1FZw9yHFJI 
 

09.07.19 Automated Deadline-
Based Scaling of 
Experiments in the 
Cloud with MiCADO 

 https://www.youtube.com/watch?v=9naGqg7N5GI   
 

29.09.19 What is it (good for)? 
- Introducing MiCADO 
framework v0.7.3 
(1/4) 

11 https://www.youtube.com/watch?v=NzWCyVg46Lk 

29.09.19 Building Cloud-Native 
Applications in 
MiCADO - Introducing 
MiCADO v0.7.3 (2/4) 

3 https://www.youtube.com/watch?v=kBe7NJwRXdg&t=3s 

29.09.19 Scalable WordPress 
Demo - Introducing 
MiCADO v0.7.3 (3/4) 

7 https://www.youtube.com/watch?v=IQmdAs9FnVY  

30.09.19 Execution of 
deadline-constrained 
workloads using 
jQueuer - Introducing 
MiCADO v0.7.3 (4/4) 

3 https://www.youtube.com/watch?v=lVqapW0A3cA 
 

Table 7: YouTube Channel Videos  

https://www.youtube.com/watch?v=Js9vhi_bimY
https://www.youtube.com/watch?v=mku8iWsi1cs
https://www.youtube.com/watch?v=i1FZw9yHFJI
https://www.youtube.com/watch?v=9naGqg7N5GI
https://www.youtube.com/watch?v=NzWCyVg46Lk
https://www.youtube.com/watch?v=kBe7NJwRXdg&t=3s
https://www.youtube.com/watch?v=IQmdAs9FnVY
https://www.youtube.com/watch?v=lVqapW0A3cA
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4.7 Read the Docs  

The mentioned data refers the timeframe from the 15th of January 2019 until the 30th of 
September 2019. 
 
In total, 278 users were generated in the time-frame. The 278 users made a total of 902 
sessions. These accesses consist of 74.9% new users and 25.1% recurring users (Fig.14). 
Most sessions were started from the United Kingdom (329 sessions) followed by Hungary (142 
sessions) & the Ukraine (109 sessions).  
 

 

 

Figure 14: Generated Users from 01/19 to 09/19  

 
From a total of 2127 pageviews, visitors were most interested in the latest software-version 
(450 pageviews) and its deployment mechanism (323 pageviews). They were also searching 
for the documentation to develop their own custom ADT-files (152 pageviews). Most users 
visited the site via a direct call, followed by the corresponding GitHub-Repository of the project. 

4.8 GitHub  

The code of the MiCADO framework is provided on GitHub, the latest released version 0.8.0 
was only published on the 30th September 2019 and downloaded three times. MiCADOôs 
v0.7.3 was raising a lot of interest in the past month and was downloaded about 83 times (Fig. 
15), an overview of the downloads of earlier versions can be found in the Appendices 12 to 16. 

 

 

Figure 15: Amount of v0.7.3  downloads  

4.9 Newsletter and internal communication  

The Cloud Computing Newsletter is issued by cloudSME and provides information on Project 
COLA, MiCADO, the Innovation Action CloudiFacturing and latest information on the H2020 
initiatives and ecosystem. In total, the newsletter reaches up to 740 recipients, the average 
opening rate is about 28% and the average link click rate is 8%. In general, an opening rate of 




































































































